It became possible that an individual outdoor advertisement policy was developed in municipality which became a landscape administrative organization by the enactment of the Landscape Act and the revision of the Outdoor Advertisement Act in 2004.
This research aims at clearing the actual state of outdoor advertisement administration by 35 municipalities of landscape administrative organization like this. 10 municipalities have already enacted outdoor advertisement ordinance. It is certain that municipalities will have outdoor advertisement ordinance in the future increase. Each municipality which have outdoor advertisement ordinance establish the zone classification concerned and standard with the regulation of outdoor advertisement individually. These aim at the careful policy fitted to the actual condition of the area. Meaning and effect can be admitted as the enactment of the Landscape Act and the revision of the Outdoor Advertisement Act. 
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